“If Christians were to act in concert, moving forward as ONE,
under the direction of ONE Power for the accomplishment
of ONE purpose, they would move the world.”
(Testimonies for the Church 9: 221)

For resources and to learn more, visit:
onevoice27.org

ONEVOICE27

MISSION FOR ALL

ONEVOICEZ7

MISSION FOR ALL

Let every worker... study, plan, devise methods, to reach the people where
they are. We must do something out of the common course of things. We must
arrest the attention. We must be deadly in earnest.

Evangelism 122

..... bl

% .S 0
2 o SAWRKG D g
R REVIEW

Adventist Church’ Tt SHARINGHOPE.COM




ONEVOICEZ27

MISSION FOR ALL

We have been called. The everlasting gospel must reach “every nation, tribe,
tongue, and people” (Rev 14:6). This is a divine mandate. With media in the palms
of people’s hands, the Church must speak where people live. There, the gospel

will transform hearts, homes, and communities worldwide.

EROJ ECT

September 2027 - The Adventist Church will stand united in timing, message,
and global marketing. The effort will be decentralized in approach and
contextualized for each audience. Unity transcends uniformity.

All Media - Every platform becomes an opportunity. Press, voice, pen: all united
with the local churches to bring people to Jesus.

The Messiah - The hope found in Christ’s earthly ministry and soon coming is the
central message of OneVoice27 for our members and the entire world.

ZPREPARATION

United in Prayer - Global prayer events that will continue to bring God'’s people
back to the altar, that through the Holy Spirit's presence and power, we will
experience the living Christ.

Inspired by The Desire of Ages — An invitation to grow in Christ as we read and
reflect on His life and example through the writings of The Desire of Ages.

Called to Study the Prophetic Books — We are each invited to study and reflect on
these Christ-centered prophecies, supported by reading The Great Controversy.

3’URPOSE

Church Mobilization — We will work in unity, from members and local churches
to our church institutions, using all means possible to proclaim the Three Angels’
Messages.

Bible Study Requests — Every church is called to become a Bible School and media
will point people towards Global Bible schools for deeper connection with truth.

Harvest Events — In September 2027, events held inside homes, churches, and
centers of influence will bring people into a life-changing relationship with Jesus
and the Church.

EXTERNAL THEME

As a Church we will speak with one voice around one central theme. While each
person, church and institution might share it in a slightly different way, we will
unite to share the truth we have found in Christ with those around us.

CONSIDERATIONS FOR CHOOSING THEME:

1. Broad enough to work in Christian and non-Christian areas, especially
Mission ReFocus windows.

Connection to the baptism of Christ that took place 2,000 years ago
Connection to the prophecies of Daniel and Revelation

Not too narrow of a focus to allow more flexibility in content

Work for content creators, media centers, or as a global marketing campaign.

Translatable

N oo oA NN

Impactful at a personal level and not corporate sounding.

Revelation 21:5
“And he who was seated on the throne said, “Behold, | am making all things new.
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RECOMMENDED THEME

ALL THINGS NEW

HOPE STARTS HERE

Many are struggling around the world, and are looking for a fresh start. The theme
is meant to convey that no matter the challenge you face, Christ wants to make

all things new in your life. For some that can come with freedom from addiction
or healing in families, for others that may only be found in the the promise of Him
making “all things new” in the new earth. (Rev 21:5)

The message itself is powerful, but each message, whether through radio airwaves,
a social media post, television broadcast, page read, or sermon preached in a local
Adventist Church, will help them see that hope starts here.




